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ABSTRAK 
 Penelitian ini bertujuan untuk mengetahui perbedaan pengaruh secara 
signifikan kualitas produk, kualitas pelayanan, dan harga terhadap kepuasan 
konsumen Mie Gacoan dan Kober Mie Setan di Kota Malang. Populasi penelitian 
ini adalah konsumen Mie Gacoan dan Kober Mie Setan. Teknik pengambilan 
sampel menggunakan Purposive Sampling dengan jumlah responden 60 orang. 
Teknik pengumpulan data menggunakan kuesioner. Teknik analisis data yang 
digunakan antara lain: uji instrumen penelitian (uji validitas dan uji reliabilitas), 
analisis deskriptif, uji asumsi klasik (uji normalitas, uji linearitas, uji 
multikolinearitas,uji heterokedastisitas, dan uji autokorelasi), uji pengaruh 
variabel (analisis regresi linear berganda), uji hipotesis (uji F(simultan) dan uji 
beda (independent t-test)).  Hasil penelitian menunjukkan bahwa terdapat 
pengaruh kualitas produk, kualitas pelayanan, dan harga terhadap kepuasan 
konsumen Mie Gacoan dan Kober Mie Setan. Hasil penelitian juga menunjukkan 
bahwa tidak terdapat perbedaan pengaruh secara signifikan kualitas produk, 
kualitas pelayanan, dan harga terhadap kepuasan konsumen antara Mie Gacoan 
dan Kober Mie Setan di Kota Malang. 
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ABSTRACT 
 This study aims to determine the significant difference in the effect of 
product quality, service quality, and price on consumer satisfaction of Mie 
Gacoan and Kober Mie Setan in Malang City. The population of this research is 
the consumers of Mie Gacoan and Kober Mie Setan. The sampling technique used 
was purposive sampling with a total of 60 respondents. Data collection techniques 
using a questionnaire. The data analysis techniques used include: research 
instrument testing (validity test and reliability test), descriptive analysis, classical 
assumption test (normality test, linearity test, multicollinearity test, 
heteroscedasticity test, and autocorrelation), variable influence test (multiple 
linear regression analysis), hypothesis testing (F test (simultaneous) and different 
test (independent t-test)). The results showed that there was an effect of product 
quality, service quality, and price on consumer satisfaction of Mie Gacoan and 
Kober Mie Setan. The results also show that there is no significant difference in 
the effect of product quality, service quality, and price on consumer satisfaction 
between Mie Gacoan and Kober Mie Setan in Malang City. 
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